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history: Rose Parsad has been practicing Ayurvedic medicine for over 30 years, currently 
practicing out of her home in a business that she hopes to expand, eventually moving to 
a dedicated retail space. She is a licensed massage therapist who graduated from the 
East West College of the Healing Arts, Portland, OR and Kerala Ayurvedic Academy in 
Seattle, WA. Currently in private practice in southeast Portland, Ms. Parsad also teaches 
classes and seminars to massage therapists, as well as accepting referrals from doctors, 
physical therapists and other practitioners of alternative medicine. Her practice involves 
a holistic approach to health, with customized therapeutic regimens aimed at a goal of 
complete mental and physical well-being. Only the finest herbs, essential oils, lotions and 
aromatherapies are used.

assessment: Contemporary Portland spa culture caters mainly to an audience that is 
multi-racial, well-to-do, aged twenty and over, predominantly female. In the instance of an 
Ayurvedic practice, the audience is extended to include therapeutic and medical professionals, 
students of massage and physical therapy, and patients of alternative medicine (acupuncture, 
chiropractice, nutritional therapy, homeopathy and new age (crystal healing, etc).

While Ayuvedic medicine has been popularized in recent decades by Deepak Chopra, there 
is an overlap between practice that is authentically Ayurvedic, and more generic spas that 
incorporate Ayurvedic terminology, philosophies and ingredients into their spa experience 
(such as Dosha). Although this treatment has become increasingly desirable as concepts of 
whole-body health become more mainstream, the Center of Rejuvenation & Healing is one 
of only two locations in Portland where traditional Ayurvedic medicine is practiced. Whether 
they be Western or Eastern, authentic versus thoroughly commercialized, successful spas 
have cohesive, distinct brand identities that go beyond logos and letterhead to engender a 
complete experience: a specific visual identity that incorporates lighting, decor, aesthetics, 
location to create mood and leave the client with a specific impression of their visit. 

The Center of Healing and Rejuvenation has enjoyed unprecedented levels of success 
since early on in its inception, due to the knowledge and perspicacity of its owner and the 
authenticity of the experience. It is differentiated from its competition, however, in being in an 
isolated location with low visibility, it is also run from a private home, being presented to an 
audience that is used to the comfort and anonymity of an office or spa. 

The business is currently marketed via word-of-mouth, brochure, professional referral and via 
a website that is difficult to find with an online search engine. Rose Parsad also gains visibility 
for her business by teaching classes and seminars. Brochure and business card were created 
using templates and utilize clip-art, with no distinct visual identity or mark. At this time, it lacks 
a cohesive brand identity for its media, promotional materials, street presence and interior 
environment.

brand attributes: As spokesperson, owner and employee of the Center of Healing & 
Rejuvenation, Rose Parsad is the brand. She is immediately engaging, calm, well-spoken, 
intuitive, credible and obviously an expert in her field. It is her personality, dedication and 
knowledge that convey the impression of a business that is alternative, holistic, traditional, 
systematic, natural, healthy, colorful, alive and transformational, with a deep history. The 
overwhelming impression of the brand is one of absolute authenticity.
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brand strategy: The Center of Healing & Rejuvenation possesses a distinctly East Indian 
aesthetic which characterizes the brand and provides context to the practice of Ayurveda, 
reinforcing the authenticity and traditional roots of the experience. “Authentic, personalized 
traditional healing from a licensed practitioner with over thirty years of experience.”

brand expression: Environment influences behavior, and creating an atmosphere is integral 
to creating a brand experience. A distinctive branding system that calls upon the pre-existing 
aesthetic already inherent to Ayurvedic practice will impress the audience with the authenticity 
the experience, while grounding it in the vocabulary of contemporary spa/massage culture. 
Developing, unifying and solidifying these aesthetic ideas will create an identity to distinguish 
the brand experience (fostering repeat business) and advertise services. To include:

 primary

 - visual identity: language, color, typeface, text treatment
 - logomark (black & white and color)
 - stationery system: business card, letterhead, address stamp, fax cover sheet
 - brochure for marketing
 secondary

 - labels for Ayurvedic supplies (herbs, oils, etc.) and samples
 - exterior signage
 - decor / uniform policy (unifying the visual brand experience)

goals:  - distinguish the Center of Healing & Rejuvenation as a business with an  
   authentic identity and strongly ethnic aesthetic, offering a wide range of 
   traditional holistic therapies. 
 - integrate traditional practice into a modern spa branding context with a
   look and feel familiar and comforting to Western customers, but still distinctly   
     identifiable to traditional Indian medicine.
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