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The Museum of Kinetic Sculpture (MKS) is dedicated to providing art to 
the people of Boston, through it’s city museum that focusses solely on 
Kinetic Sculpture.

The brand identity embodies the mission of MKS through characteristics 
that are artistic, energetic and match the feeling that these kinetic 
sculptures can induce in the viewier while still having a sophisticated 
upscale look that can work in multiple formats.
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CLIENT HISTORY
The Museum of Kinetic Sculpture {MKS} is a new not for profit entity 
that will be unveiled to the public in June 2009.  MKS is dedicated to 
curating and exhibiting sculptural works that contain moving parts, that are 
powered by a motor, wind or the audience.  The highlight of MKS is that the 
sculptural pieces will not be observed in a traditional museum setting but 
that the pieces will be displayed around the city of Boston, giving the people 
of the city interactive art pieces that can be incorporated into their daily 
life. The pieces will be reachable by walking or public transportation, and a 
visitors help desk will sell maps and audio headphones for tours throughout 
the city. This enterprise will be funded by the National Endowment for the 
Arts {NEA}, The Kinetic Arts Organization {KAO} and from patrons visiting 
the museum help desk and store. 
Official Mission Statement
The Museum of Kinetic Sculpture believes that there is a strong connection 
between art and engineering. It is their gaol to make engineering accessible 
and engaging through art. Further more they want to promote discussion 
and preservation of these unique works.

CLIENT ASSESSMENT
Key Stakeholders
MKS employees ten individuals which includes the museum director, 
curator, exhibit manager, administrative staff, and volunteers. The Board 
of Directors {BOD} which oversees the operation and supports funding 
consisting of five individuals: former Vice President, Al Gore; former 
Hewlett Packard executive, Carly Fiorina; technology forecaster, Paul Saffo; 
founding member of KAO, Berneard Frank and Sarah Little Turnbull of 
Standford University. While the BOD will oversee the operations and support 
funding they will acts as non-executive directors, so they will not be full-
time directors of MKS.  The track record of a very public BOD means that 
MKS will need to look at each of their BOD public stances to determine 
how to proceed with their role in the community. Al Gore has taken up the 
position of an environmental activist, his very public position will lay heavily 
on MKS to make sure that all materials produced fall in line with that way of 
thinking. Carly Fiorna, someone who lost her job very publicly is returning to 
a high profile position by becoming a BOD for MKS, her previous right wing 
publicity will also have to taker a back seat to the rest of the BOD left wing 
stance. Paul Saffos is frequently quoted in leading publications on issues 
ranging from high technology to global lifestyles, and his role as Consulting 

Associate Professor in the School of Engineering at Stanford University, 
will greatly help the role of MKS in the engineering world. Bernard Frank 
the original creator of KAO will be able to communicate with the artists in a 
unique way, being a kinetic sculptor himself. As one of the country’s leading 
industrial and commercial designers Sarah Little Turnbull has created 
common and necessary tools for living, her views on practical industrial 
design will fall in line more on the artists stance.
Trends and Observations
When researching Kinetic Sculpture there were two obvious trends that 
needed to be looked at. The first being that kinetic sculpture has moved out 
of the public eye, it had great golden age  in the 1950s and 1960s , during 
which time Alexander Calder (inventor of the mobile) and George Rickey 
pioneered kinetic sculpture, but in today’s climate it has been passed by 
for more “ground-breaking” and contemporary works of art. MKS needs to 
bring Kinetic Sculpture back into the public eye, and by incorporating into 
a new form of museum, this will help people interact with it on a daily basis 
and learn to look at art not as something to be revered but something to 
be experienced . I also noticed that most of the web site design for kinetic 
sculpture are dated and poorly constructed. Based on the moveable aspect 
of the museum, having a strong web identity will be crucial for getting 
people information about MKS. IF done well the web site can also be one 
of the leading kinetic sculpture data bases, housing online exhibitions with 
video of artist work, as well as information about MKS exhibitions. One 
of the trends for contemporary kinetic artists is to now post quick time 
movies of their work on the internet, this part should also be incorporated 
into the web site. Also when researching Kinetic Sculpture a large part of 
contemporary sculptors display their work around the town in which they 
create, it would be advantages to take advantage of this new style of local 
art displays to incorporate into the overall mission of MKS. By having such 
public BOD, MKS will probably take a public stance on the city of Boston, it 
will be important to place a larger focus on the gaols of art and engineering 
than on the public faces that support it, and to make sure that MKS stands 
as something for the people, for the masses, and not for the elite.

BRAND STRATEGY
Positioning Platform 
There are only a couple of other similar entities across the united states, and 
more around the world. The kinetic sculpture race sponsored by American 
Visionary Art Museum {AVAM} is one of the largest in the united states. It is 

a race of wacky, imaginative,  totally human powered works of art designed 
to travel on land, through mud, and over deep harbor waters constructed 
out of used bicycles, gears, and parts, created by a lunatic genius who 
tinkers around in the garage or backyard. What is wonderful about this is 
it’s ability to make art accessible to the people, and turn it into a showcase 
for reusable art. AVAM works on housing many pieces of contemporary art,  
in a hip unique fashion, if we deiced to showcase MKS in a more laid back 
way AVAM would be a strong example to follow. The Vero Bach Museum 
of Art also showcases Kinetic Sculpture, but is not as established as 
other contemporary museums. MOMA’s across the world are an excellent 
example of strong contemporary design and would be a good model to 
follow in both design and practice.  The Tate  Collection holds the national 
collection of British art from 1500 and of international modern art and their 
web design would also be one to take a look at.
Brand Essence/Universal Message
MKS wants to bring the marriage of art and engineering into the eyes of the 
public, by making it accessible to everyone.

BRAND EXPRESSION
Behavior
We want people to be excited about having art decorate their city. We want 
the brand to show sophistication and reliability, while being unique and 
artistic. We want the public to view the brand as something exciting and 
educational, while empowering the community to embrace art.
Required Communication/Deliverables

Stationary System: letterhead, business card, envelope• 
Web site and Kiosk Stand• 
Ad Campaign: Posters• 

Products (Brand Extension)
All products will be based around the mission to create unique and 
individualized art with social conscious. The pieces will be printed on 100% 
post consumer waste, and all pieces will fall under the guidelines of creating 
a “green” company.

GOALS
This branding campaign will set MKS apart from other more traditional 
museums, while elevating it’s status from other, more relaxed enterprises. 
MKS will stand as a sophisticated, artists, and unique endeavor. With 
designs that challenge the art world, and make the community take notice.
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PRIMARY FONT PALATE
EXISTENCE/LIGHT

ABCDEFGHIJKLMNOPQRSTUVWXYZ
abcdefghijklmnopqrstuvwxyz
0123456789

SECONDARY FONT PALATE
EXISTENCE/UNI CASE LIGHT

ABCDEFGHIJKLMNOPQRSTUVWXYZ
abcdefghijklmnopqrstuwyz
0123456789
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Stationery Set

Letter size:
Executive 7.25 X10

Business card
Standard 3.5 X 2

Envelope size
Monarch 3.875 x 7.5
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BOSTON, MASSACHUSETTS 02346
P: 617.247.7160/F: 617.891.1135

WWW.MKS.COM
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Featured Artists

Alexander Calder

Arthur Ganson

Starr Kempf

Jean Tinguely 

Website and Information Kiosks

about  artists  map  shop  contactabout 

Official Mission Statement

The Museum of Kinetic Sculpture {MKS} is a new not for profit 
entity that will be unveiled to the public in June 2009.  MKS 
is dedicated to curating and exhibiting sculptural works that 
contain moving parts, that are powered by a motor, wind or 
the audience.  The highlight of MKS is that the sculptural pieces 
will not be observed in a traditional museum setting but that the 
pieces will be displayed around the city of Boston, giving the 
people of the city interactive art pieces that can be incorporated 
into their daily life. The pieces will be reachable by walking or 
public transportation, and a visitors help desk will sell maps and 
audio headphones for tours throughout the city. This enterprise 
will be funded by the National Endowment for the Arts {NEA}, 
The Kinetic Arts Organization {KAO} and from patrons visiting 
the museum help desk and store. 

The Museum of Kinetic Sculpture believes that there is a strong 
connection between art and engineering. It is their gaol to make 
engineering accessible and engaging through art. Further more 
they want to promote discussion and preservation of these 
unique works.
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