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BRAND BOOK CHECKLIST
The primary purpose of the brand book for Project One will be to present to the client to your 
rationale and distinctive design approach for branding their business. The format will be an 11 x 17 
bound booklet that includes a front and back cover. See also the draft example of a brand book.

PAGE CONTENT:

 • Cover: business name, presented to (client name) by (designer’s name)

 • Formatted pages that title each page and include the company name, designer name and date

 • Brand positioning: 

  Assessment of needs 

  Identify what your client’s needs are and how the business must be perceived by their
  target audience. The assessment may also include trends in their industry.

  Universal Message 
 What is the single most underlying message you want to convey? 
   The statement must be:
   - Memorable (easy to repeat)
   - Not full of jargon or terminology (the more said, the less people hear)
   - Truthful

 Brand Strategy and Expression
 This statement is about how the essence of the universal message be carried in everything  
 you create for your cllient from color palette to signage to how they answer the phone. 

 How will a new brand effectively translate throughout all facets of the organization? 

 Behavior (universal message use + experience) 
 How do you want people to experience the brand? This experience should be conveyed in  
 every piece and every action. 

 What are the required communication materials and methods for delivering the message.  
 Use this section to outline the deliverables for immediate use and future use.

  Goals/Deliverables
  What will the new identity do for the client in the short and long term?  List goals  
  that are  emotional and tangible. Be sure to refer back to the Universal Message.   
  Consider the following:
   Perception and needs of the stakeholders

   The experience of the branded environment

 

 • Visual identity/language: typeface, color, image treatment

 • Mark/logotype: presented in three different sizes, shown with and without a background. (this may  
   take two pages)

 • Deliverables specifi c to each client. This includes immediate needs and Blue Sky approaches.   
   Deliverables should be presented in the order of need.

 • Project Budget: estimated costs to produce essential deliverables. Remember these must be within
  the client’s budget.


